CODE OF CONDUCT

OUR
OWN WAY

OUR MISSION
Positively transform people's daily lives.

OUR VISION
To be the group of housewares with the highest growth and proﬁtability in Brazil,
recognized for its power of innovation and its relentless pursuit of always being better.

OUR PRINCIPLES
More for less
We believe that efﬁciency is doing more for less. That is why we rigorously manage our
resources and focus on low-cost management in all areas of the business. That way we
keep ourselves lean and prepared to grow solidly.
We are convinced that it is always possible to do better, that is why we don't settle for good
enough.

Commitment

Customer focus

A company of people with owner attitude
in every detail.

The customer is always a priority.
Everything we do and decide is customerdriven.

Leadership
We lead by example. We believe in ideas and not hierarchy, in positive leadership capable
of developing people to be better than us. People who grow at the speed of their merits will
be able to run our business today and tomorrow.
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Innovation
For us, innovation has to be present throughout the company. We depend on it to grow and
sustain our business. We believe we can use our creative talent to transform people's lives.

Simplicity

Competitiveness

We center our energies on what is
essential for our business, with focus and
objectivity.

We see competition as an opportunity to
surpass ourselves, to be even better. We
like to compete, and we have a vocation to
win!

Sustainability
Growth and proﬁtability are fundamental, but they are only worth it if we can also see the
next generations enjoying the world as a whole.

Transparency
For us, word is a commitment. We do what we say, we believe in the power of truth as the
only way to establish lasting trust among colleagues, suppliers, and customers.

Teamspirit
We are made by people and for people. We believe that divergent opinions generate
reﬂection and lead us to a better decision. The sum of our talents is capable of generating
exceptional ideas.
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ABOUT THE
CODE

The Code of Conduct aims to preserve a culture of integrity and
communicate the ethical principles and conduct guidelines that
should guide our actions, decisions, and relationships.
With this commitment, the Brinox Group delivers to you the Code
of Conduct that will accompany you in everyday situations, which
should be used as a reference for all the decisions we take, from the
simplest to the most strategic one.
Acting in accordance with the speech supports our commitment to
our transparency. We hope that you will read, understand, and
apply this document in all of your professional activities.
Have a nice reading!
Christian Emilio Hartenstein, CEO.

ETHICAL
DILEMMAS
We are all subject to going through one
or more ethical and controversial
dilemmas in our trajectory. Whenever
this happens, ask yourself:

How would I feel if
my decision

Is the fact or decision in
accordance with

Appeared in
the news?

Was exposed to
my family?

Would harm
or put someone
at risk?

The Law

The policies and rules

My personal
and the company
values

Coverage
This Code of Conduct is applicable to the following audiences:
Employees:encompassing all directors, managers, employees, temporary employees, and
interns, regardless of hierarchical level.
Third parties: including all suppliers, service providers, subcontractors, commercial
representatives, and customers.
Validity
This Code of Conduct is valid for an indeﬁnite period, being periodically revised by the
Ethics Committee.
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KEY
COMMITMENTS
COMPLIANCE
All Employees and Third Parties have an obligation to comply with the Code of Conduct.
Managers have an obligation to disseminate the Code of Conduct among Employees and
Third Parties under their management. If an Employee or Third Party violates the Code of
Conduct, they will be subject to disciplinary action as set out in the Ethics Committee
Policy. If the violation is by an outsourced employee, the responsible company must be
contacted for adopting the applicable disciplinary measures.
The Brinox Group acts in accordance with its policies, rules, procedures, regulations, and
laws. Everyone in the organization is equally responsible for knowing and complying with
the policies, standards, and procedures, as well as the regulations and laws applicable to
the company's business.
Although many of the company's activities are subject to complex and constantly changing
legislation, not knowing the legislation or an Internal Policy is not considered a valid
justiﬁcation in case of an infringement.
If we are unsure about the applicability of a particular legal provision or how to interpret it,
we should consult the Legal Department or the Compliance Area.
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LEGISLASTION AND REGULATIONS
Compliance with the law
The Brinox Group complies with all applicable national and international laws, codes and
conventions. We are aware that certain laws apply not only to business behavior in a
speciﬁc country or territory, but also to conduct in other locations that signiﬁcantly impact
competition in that country or territory.
Competition law
The Brinox Group expects its Employees and Third Parties to comply with the competition
laws. We ensure that all business practices fully comply with applicable competition laws,
wherever business takes place. Competition laws apply to business conduct in general, and
to all commercial agreements, whether written, spoken or otherwise.

Bribery and corruption
All of the Brinox Group's contacts with public agents of direct or indirect administration, or
even private agents in relation to them, must be carried out with integrity and must comply
with applicable national laws and international conventions. We do not provide or offer
directly, or through Third Parties, any unlawful payment, inducement, or item of value to
any public ofﬁcial for the purpose of improperly inﬂuencing an ofﬁcial action or obtaining a
favorable decision. The Brinox Group acts in accordance with the precepts established by
applicable anti-corruption and anti-money laundering legislation, including, but not
limited to, National Law No. 12,846 of August 1, 2013.

General data protection law
Law 13.709/2018 came into force in 2020. Therefore, the Brinox Group aims to
strengthen the security of information ﬂows in order to act in accordance with that law.

Laws, orders and regulatory rules
The Brinox Group complies with regulatory legislation regarding the compliance of the
Transaction, including, but not limited to, environmental operating licenses, business
operational licenses, and compulsory product certiﬁcations.
Internal policies, speciﬁc procedures and work instructions
Policies are constantly created and revised with the objective of structuring internal rules
and procedures. Such standards must be widely and effectively disclosed to the Internal
Public and fully respected.

Code of Conduct

HEALTH, SAFETY AND ENVIRONMENT
The Brinox Group applies the laws, rules and regulations related to Health, Safety and
Environment. We aim to protect the environment and ensure the health and safety of our
Employees and other people potentially affected by our activities. All operations and
facilities must implement proper procedures and practices.
We provide a safe and healthy work environment for Employees, and we work with them to
develop a culture that encourages each Employee to take personal responsibility for this
objective. We ensure that considerations pertaining to this topic are integrated into all
activities, and that Employees receive appropriate training and other support in this
regard. We openly communicate the performance of these activities and promote
dialogues with stakeholders.

HUMAN RIGHTS AND DIVERSITY
Respect for the Fundamental Rights enshrined in the Federal Constitution is part of the
guiding principles of the Brinox Group, which does not allow and does not support illegal or
immoral practices, such as child or slave labor.
The Brinox Group does not tolerate distinction in treatment based on nationality,
ethnicity, religion, color, sex, gender, sexual orientation, age, physical or mental disability,
philosophical or political conviction, social or family status, or any other form of
discrimination .
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HOW WE
RELATE
WITH SHAREHOLDERS AND INVESTORS
Our relationship with shareholders and investors is based on transparent, reliable, and
constant information, so that they can monitor the company's activities and performance.
We provide information about the business, through authorized means, observing good
corporate governance practices.
We always act to protect the interests of shareholders and ensure the proper management
of the company's risks.

WITH ADMINISTRATORS AND MANAGERS
It is up to the managers of the Brinox Group to maintain ethical conduct in any situation,
complying with and enforcing this code of conduct in its entirety, as well as the applicable
legislation and procedures.
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WITH EMPLOYEES
The relationship with Employees must be based on trust, integrity, commitment,
transparency, and freedom of expression, as well as on respecting and valuing human
beings in their individuality and dignity.

It is a commitment of the Brinox Group

Ÿ
Ÿ
Ÿ
Ÿ

Promote and engage putting into practice the discourse stated in this Code;
Develop mechanisms that preserve the safety and health of its Employees;
Assure shareholders, Employees and Third Parties the proper treatment of any and
all manifestations related to the Code of Conduct, guaranteeing impartiality and
preventing retaliation;
Apply appropriate sanctions to identiﬁed misconduct.

It is the commitment of the employees

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Read, understand and apply the Code of Conduct in any workplace and situation they
face;
Know the Internal Policies, Speciﬁc Procedures, Work Instructions and Legislation
applicable to their position or related to their activities;
Communicate and involve their immediate manager or the Compliance area in any
fact, act, doubt or decision regarding the topics covered in this Code of Conduct;
Share conﬁdential, secret and strategic information with other Employees, only to
the extent that it is necessary to perform their functions in the company;
Share conﬁdential, secret and strategic information with Third Parties, provided that
the transmission is authorized by the immediate management and subject to the
execution of a Conﬁdentiality Agreement;
Not use the position, function, hierarchical level or inﬂuence with the purpose of
obtaining any favor for themselves or for third parties;
Not submit or accept situations of bullying;
Not submit or accept situations of sexual harassment, whether of physical or verbal
conduct;
Not submit or accept situations of bribery, corruption or facilitation payments;
Maintain a personal appearance and attire compatible with the company's
professional and cultural environment.
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COMPANY ASSETS AND INFORMATION
Employees must commit to safely and responsibly use the machines, equipment, materials,
telephones, the Company's facilities and everything the company makes available for the
performance of their daily activities, avoiding any type of waste or damage.
E-mail, online communication programs and the internet must be used to perform
professional activities, as deﬁned in the IT Policy. Exceptions are allowed at break times for
internet access and personal e-mail.
The Brinox Group maintains licensing and authorization agreements for the use of
software/programs. Therefore, it is not allowed to install any software/programs, even
free ones, on the company's equipment. Any activity related to equipment and software or
the need to leave the company with electro/electronic material must be requested to the
Information Technology sector.
Intellectual property is a strategic asset for the Brinox Group. Intellectual property is
understood as trademarks, patents, industrial designs, domain names, copyrights,
innovations, improvements, processes or products, projects, or models, ﬁnancial,
commercial or market information, ideas, knowledge, or any other non-material activity
developed at the Brinox Group or contracted by it, among other items that would beneﬁt a
competitor if known about by them.
The result of the work of intellectual nature and strategic information generated by the
Company is the exclusive property of the Brinox Group.
It is everyone's responsibility to treat conﬁdentially the information about the intellectual
property to which they have access as a result of their work, using it carefully.

Any violation of this Code of Conduct will result in appropriate disciplinary
action, in accordance with applicable labor laws and practices and
in accordance with the Ethics Committee Policy.

Code of Conduct

THIRD PARTIES
Our relationship with the External Public must be based on integrity, allowing equal
opportunities to all Third Parties, regardless of their size and geographic location.
The Brinox Group encourages long-lasting relationships based on mutual trust with its
suppliers, maintaining a partnership and complying with technical, ethical, impartial
criteria and in accordance with the Company's Policies.
Therefore, Employees must always maintain neutral trading, without their own advantage
or for the beneﬁt of anyone other than the Brinox Group.
We have speciﬁc rules for the negotiation, approval, control, and dismissal of suppliers,
detailed in current policies and procedures, which must be complied with by our buyers.
Any and all contracts must always be reviewed by the Legal Department and will only be
valid with the signature of the attorneys-in-fact, pursuant to their powers of attorney and
the Company's Bylaws.
It is required from our External Public: Suitability, compliance with current legislation, as
well as prohibition of the use of child and slave labor. Conﬁdentiality and secrecy of the
Company's data and information that may be accessed by any means or form, as well as not
disclosing to the press and/or third parties any project of the Brinox Group without formal
authorization from the Executive Board. All employees are encouraged to report any
illegal, unethical, or inappropriate behavior in the process of quoting or purchasing goods
and services for the Company.

CLIENTS AND CUSTOMERS
The Brinox Group values and encourages long-lasting and mutually trusting relationships
with its customers, always serving with warmth and transparency, respecting their rights.
Therefore, it expects from all Employees, Commercial Representatives and Service
Providers:

Ÿ
Ÿ
Ÿ
Ÿ

A proactive posture in meeting the needs of customers, answering demands in an agile
and efﬁcient manner, always valuing the quality of the products delivered and services
provided;
That they maintain high professionalism and respect in their dealings with the
customer, providing them with service and support, with courtesy and efﬁciency;
A complete and neutral sales negotiation, whichdoes not offer any advantage to the
customer that could characterize payment/facilitation beneﬁt;
That they preserve the conﬁdentiality of the data of Brinox Group's clients.
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MEDIA AND SOCIAL NETWORKS
The relationship with the press must be guided by transparency and respect. Any and all
information passed on to the press must have prior authorization from the Brinox Group
Executive Board and the corporate communication area.
Any request for an interview and/or information about our business must be reported to
the Board or the person accountable for corporate communications. Employees
authorized to grant interviews, publish articles or any other form of dissemination of
information to the press or social mediamust restrict their comments to technical aspects,
in an accurate and direct manner, avoiding the use of value judgments as well as respecting
the conﬁdentiality of information about our company, our customers, suppliers and
competitors.
No Employee, without proper authorization, may manifest, in any way, on behalf of the
company, directly or indirectly, regardless of the matter.
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COMPETITORS
The relationship with competing companies must be based on lawfulness, ethical conduct,
and respect, without committing acts that could harm their image. These relationships
should preferably be established through class associations.

PUBLIC AGENCIES
We do not tolerate the offering or delivery of any kind of contribution, donation or favors
to government entities and public ofﬁcials, in order to obtain any kind of favor. The Brinox
Group has a zero-tolerance policy for corruption by government agents, in compliance
with the law. Payments to expedite or facilitate the work of government agents are not
permitted by law and therefore should not, under any circumstances, be practiced.
The provision of information to all spheres of government, including any public agencies,
must always be in writing, through a protocol and with the proper guidance of the Legal
Department or Controllership, as applicable.
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ENVIRONMENT
The Brinox Group is committed to the Environment, which is why it develops its processes
sustainably, minimizing environmental risks and impacts as much as possible.
The company invests in actions aimed at preserving the Environment, always thinking of
contributing to a better future, and encourages Employees with regard to environmental
practices and so that they comply with current regulations.

COMMUNITY
The Brinox Group's social responsibility is practiced seeking integration with the
community, regardless of its location.
The Company respects the traditions and culture of the community, seeking to identify its
legitimate interests and local demands, in order to collaborate with progress and general
well-being, respecting collective interests, developing campaigns and actions that are
beneﬁcial to the entire community.

PROFESSIONAL ASSOCIATIONS
The Brinox Group strives to maintain a good relationship with professional associations,
respecting the free association of our Employees, acting with impartiality and
transparency, respecting the current legislation, recognizing legitimacy, and complying
with collective conventions and agreements.
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INTEREST
CONFLICTS
Conﬂict of interest occurs when, due to a personal desire, the Employee acts against the
company's values and/or rules, resulting in an inappropriate decision or in the nonfulﬁllment of his/her professional responsibilities.

PRIVATE ACTIVITIES OUTSIDE
WORKING HOURS AND PARALLEL WORK
Employees may perform other work activities, as long as it does not affect the activities
carried out at the Brinox Group. The Employee may not be linked or do business with
brands and companies that compete with the company's products and services.
Employees must not perform activities or engage in organizations that compromise their
dedication to the Brinox Group, or even act in any other segment whose attributions may
compromise their efﬁciency, integrity, conﬁdentiality, and the security of the Brinox
Group.
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PERSONAL AND AFFECTIVE RELATIONSHIP
It is allowed to hire Employees with a degree of kinship and/or affective relationship,
provided that there is not:

Ÿ
Ÿ
Ÿ

Direct or indirect subordination relationship;
Operation under the same immediate leadership;
Engagement in activities that may generate a conﬂict of interest. The family
relationship between Employee and job applicant must be treated impartially and with
transparency, with no inﬂuence on the selection process or hiring privileges.
Nominated candidates will normally participate in the selection process, according to
current procedures.

The Brinox Group respects the private life of its employees, therefore, affective loving
relationships and intimate friendship between Employees are not prohibited, as long as
there are no conﬂicts of interest, pursuant to this Code of Conduct and the Company
Policies. Private and intimate matters should not interfere with routine work, whether
these are public displays of affection or discussions.
Speciﬁc cases of affective romantic relationships must be reported to the Compliance
Area.

USING INFORMATION AND
RESOURCES FOR OWN BENEFITS
No Employee or Third Party may use their position or company information to obtain
personal beneﬁts. The information of the Brinox Group must be protected and used
exclusively for activities related to it.
It is also forbidden to use resources from the Brinox Group to meet particular interests.

TRADE AND SERVICE PROVISION INSIDE THE COMPANY
The provision of autonomous services and the sale of any type of product is not allowed
inside the company. The facilities of the Brinox Group must only be used for activities for
which the Employees were hired, and any form of habitual negotiation aimed at increasing
the Employee's income is prohibited.

Code of Conduct

RELATIONSHIP WITH THIRD PARTIES
It is prohibited to maintain private commercial relationships, directly or indirectly, through
which the employee may obtain privileges, due to their attributions in the Brinox Group,
with customers, suppliers, service providers, commercial representatives, or competitors
of the Company.
Likewise, it is not allowed to hire family members, people with whom they are close to, or
request that another member, customer, supplier, or service provider does so outside the
established principles of competence and potential.
The provision of services that involve people with loving relationship or degree of kinship
must be communicated to the Compliance Area for proper reporting to the Ethics
Committee.
Gifts and presents
The Brinox Group does not allow the receipt or offering of gifts, favors, presents,
payments, or personal beneﬁts of any kind that may inﬂuence professional decisions.
Employees may receive promotional gifts, that is, itemswith the company's logo and no
commercial value, such asnotebooks, pens, notepads, and calendars.
Any other gifts that may be received must be delivered to the Human Resources Area,
which will allocate them for a rafﬂe among Employees or for donation to non-proﬁt
entities.

Invitations for external trips and events
The Brinox Group does not allow its Employees to accept invitations to events or trips with
expenses paid by Third Parties.
Business lunches and dinners
Business lunches or dinners can be held, as long as they are justiﬁed as a work meeting,
respecting the limits of current policies and the cultural aspects of each country.
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GETTING HELP AND
REPORTING VIOLATIONS

COMPLAINT CHANNEL/ETHICS LINE
In addition to the managers, who represent a communication channel that we value, we
have reinforced the direct line of our Employees to the Company, as well as of our External
Public.
For situations of non-compliancewith this code, the availablechannels are:
Phone: 0800 799 8576 (from Monday to Friday, from 8 am to 8 pm).
Voicemail: 08007998576,Monday to Friday, after 8pm. On weekends and holidays.
E-mail: canaldedenuncias.grupobrinox@iaudit.com.br
HOT SITE: denuncia.iaudit.com.br/sistema/grupobrinox
Reports can be anonymous, to whomever wishes to do so, however, we reinforce our
commitment to the veracity and consistency of the information reported.

DISCIPLINARY ACTIONS
Every Employee of the Brinox Group must contribute so that this Code is respected.
Failure to comply with this Code of Conduct will subject the Employee to disciplinary
actions permitted by law, and in accordance with the disciplinary actions provided for in
the Ethics Committee Policy.

COMPLIANCE AREA AND ETHICS COMMITTEE
We have a Compliance Area and an Ethics Committee and their main responsibilities are:

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Analyze situations not provided for in the Code of Conduct;
Resolve on doubts regarding the interpretation of the text of the Code of Conduct, as
well as any ethical dilemmas;
Analyze cases of violations of the Code of Conduct for decision-making and actions;
Support managers in the decision to be taken in situations of violations of the Code of
Conduct;
Periodically review the Code of Conduct.

Getting Help:in case of doubts about the application of this Code, contact your
immediate manager or the Compliance Area(compliance@grupobrinox.com.br).
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GLOSSARY

Shareholders

Persons with physical or legal liability, who have shares in the company

Bullying

Sexual harassment

Act of repeatedly disqualifying,
through words, gestures or
attitudes, the self-esteem, security,
or image of the employee due to the
hierarchical link.

Act of sexual insinuation that affects the
well-being of a woman or man, or that
poses a risk to remain in the job.

Customer

Conduct

Individual or legal entity, being a reseller
or ﬁnal consumer, who purchases or
uses products of the Brinox Group's
brands.

Behavior procedure, way of acting and
behaving.

Compliance
It is the risk of sanctions, ﬁnancial losses or damage to reputation and image that an
Organization may suffer as a result of failure to comply with the application of laws,
regulations, standards and procedures, code of ethics and conduct and good practices
imposed by the regulatory bodies applicable to the business.

Interest conﬂicts
It means using inﬂuence or practicing an irregular situation in order to achieve particular
interests, which overlap the interests of the Brinox Group.
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Ethics

Employees or internal public

Principles that motivate, discipline, or
guide the conduct that applies to people,
groups, or organizations.

Includes all employees, temporary
workers, interns, apprentices and
administrators.

Managers

Work instruction

People with leadership positions,
who manage processes and people.

It is a document that contains a detailed
description of a technical, speciﬁc and
operational activity carried out by
the Company's manufacturing area

Kinship

Internal policies

Ascendants (parents, grandparents,
great-grandparents); descendants
(children, grandchildren, and greatgrandchildren), siblings, uncles, aunts,
cousins, spouses, in-laws.

A set of Company rules consisting of
parameters, or guidelines that facilitate
and guide decision-making.

Speciﬁc procedure

External public or third parties

It is a document that contains a detailed
description of some activity carried out
by a speciﬁc department of the
Company.

Suppliers, service providers,
subcontractors, sales representatives,
and customers.

Affective relationship

Transparency

It means the affectionate and loving
bond between people who unite and
thus recognize each other, with the same
goals and interests.

No concealment of information that
could generate some personal
advantage.
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